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Module title Empirical Research in Business and Psychology (Prof.

Dr. Elisabeth Kals)

Module title German Interdisziplinäres Forschungsseminar (Prof. Dr. Elisa-

beth Kals)

Module number 88-021-BAP03-H-0520

Level Master module

Course rotation Winter/Summer (two-semester module) starting Win-

ter term 2021

Degree program hosting the module Business & Psychology M.Sc.

Institutional anchoring Ingolstadt School of Management

Subjects involved Social and Organizational Psychology

Module Coordinator Prof. Dr. Elisabeth Kals

Credit Points (ECTS) 10 ECTS

Learning outcomes:

• Students can apply theories and methods of the various economic and psychological disciplines
to a current problem.

• They are able to communicate the results of research papers and to discuss them critically from
an interdisciplinary perspective.

Contents and Topics:

• Methodical, theoretical, and empirical content necessary for the Master’s thesis in the respective
subject area, taking into account an interdisciplinary perspective.

Formal requirements for participation:

• None

Recommended requirements for participation:
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• None

Teaching and examination language:

• English

• German

Teaching methods/course types:

• Lectures

• Discussion/group work

• Reading

• Presentations

ECTS awarding criteria:

• Performance record rated at least “sufficient”: Portfolio

• Passed/failed

Workload / Distribution of ECTS credits:

• 72 h = Time of attendance

• 228 h = Preparation and post-processing

• 300 h = Total workload

Modul grade:

• Seminar paper (18-22 pages) with presentation (20-35 min.) (100 %)

Polyvalence with other degree programs/accessibility notes:

• Psychology M.Sc.

Remarks: -
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