
3

 
  Table of contents

//     1 Motivation and Purpose of Study......................................................... 5

	 1.1 Focus of Study.................................................................................... 5

	 1.2 Challenges of Grocery Retailing......................................................... 5

	 1.3 Market Shares of Online Grocery Retailing....................................... 5

	 1.4 Aim of Study........................................................................................ 5

//     2 Background and Research Question.................................................... 7

	 2.1 Multi- vs. Omni-Channel Retailing..................................................... 7

	 2.2 Subsystems of Retail Networks......................................................... 7

	 2.3 Research Question............................................................................. 7

//     3 Typology of Logistics Networks in Omni-Channel Grocery Retailing.....11

	 3.1 Network Configuration [1]: 
	 Traditional Bricks-and-Mortar Structures for Online Order Fulfillment......11

	 3.2 Network Configuration [2]:  
	 Dedicated Distribution Center for Online Orders...................................15 

	 3.3 Network Configuration [3]:  
	 Integrated Distribution Center for all Orders..........................................20

//     4 Conclusions and Summary of Main Results........................................23


